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Prestigious GBPAP2020 Lifetime Award Goes To Mr.
Masashi Shimenoki (Japan)
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Lifetime Award for Mr. Kannegieser at
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1984 Clothes life information paper “The After” launched

Mr Shimenoki h been active as a PR planner for
ajor companies and public institutions since 1980.
L' 1n 1984, payi ng attention to the consumer trouble of
dry cleaning, which had become a social problem,
ith the aim of disseminating the knowledge about
ew textile materials and fashion processi g to
consumers and the dry cleaning industry,
launched a tabloid newspaper called " The Aﬂe . Ca.
500,000 copies of this monthly tabloid were
stributed from ca. 10,000 dry cleaners all over
pan. The meaning of "The After" was that while
eneral mass media was made up of
dvertisements that led to purchases, the real "life"
" was the reuse by wearing and cleaning after
* purchase. ..
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1990-1995 “Opera de Paris” Editor in chief

Since 1990, he has transferred the
Tabroid paper to another company. He
participated in the project of publishing
materials such as stage costumes and
drawings held by Palais Garnier in Paris
since the 17th century as a photo book,
and became the editor-in-chief.

During the five years until completion, he
stayed in Paris more than ten times to
study valuable costumes. After
completion, the book was stored in the
Musée d'Orsay in Paris. Through this
experience, Mr Shimenoki felt the value
of high fashion and the importance of
maintaining and restoring it. Later this
came up with the idea of professional
textile care.
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Fashion Care”

Books on Textile Care




